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MNati tnv EPImed Lasers

H etaipeia, kAvel Tapoxr} UTTNPECLWV TTPOG
TO KOLVO PE TA PNXAVAUATA TNG, Yia TTAVW
amd 15 xpovia Kat givat n povadikr) Tou
UTTOPEL VA €XEL TN YVWON TNG Ayopds, WOTE
va apéxeL To cwotd marketing Tpwy,
ekmaideuong kat mpowbnong Kat o
ouvepyaoia pe eEelbikeupEvo ypapiota /
HapKetiota.

‘Exovtag emopévwg SoUAEYEL o
TTPAYHATIKEG OUVONKEG ETTIPEVOUUE OTNV
dpLoTh Kal auotnpr ekmaideucn Tou
XElpLotr TTou amoteAel to 50% tou
QITOTEAEOUATOG O Hia cuvedpia, kaBwg Kat
TN OWOTH EMAOYK) TOU UNXAVAHATOG, WOTE
oe cuvduaoud Pe To SIké pag MAAvo
mpowBnong, va meTUxeL N eMiyeipnon,
uéyioto KEPSOG Kal ypriyopn amdcfBecn tou
e€omAopou.

2XETIKA ME EPAG

H etaipeia EpiMed Lasers, elodyel ynxaviuata Tptkig
aoONTIKAG UPNAAG TToldTNTag, Tou Kataokeuddovtal cUH@wva
ME TIG TEXVIKEG TTPOdLaypaeg mou opilovtal amo tnyv dia tnv
etalpeia, oe mMotomolnuéva gpyootdota. H texvoloyia electro
optical intelligence, mou xpnotuotoleitat, xapaktnpilel tnv
uPnAn ToldTNTA KATACKEUNG KAl TIG APLOTES TTPOSIAYPAPES Kal
TTAPAPETPOUG OAWV TWV POVTEAWY. Xpnaoluomolouvtal
VEPUAVIKEG KEPAAEG, e€apTrpAta UPNANG ToldTNTAg Kat Ta
pNXavPaTa QEPouV TPLTAN mMoTomoinon moldTNTag.

YUppwva pe ta dlebvr MpwTOKOAAA KATAOKEUNG KAl XELPLOUOU,
Ta pnxavnpata tng EpiMed Lasers, eival eidikd oxedlaouéva pe
aloONTAPES, EPYOVOULKH oXediaon Kat Tpoypdupata mou pévo
OKOTTO £€X0OUV TNV €UKOAN KAl TAUTOXPOVA ATTOTEAECHATLK
XPoN ToU XELPLOTH, TTPOOTATEUOVTAG TEXVIKA TO UnXAavnua amo
TUXOV AdBoG XelpLlopoUg.

Yrdpxel @wtoypa@ikd UAIKO amd SekAdeg SIKA pag TTEPLOTATIKA
TPV Kat petd tig Oepareieg laser, mou motomolouy Ta
BOeapatikd amoteAéopata, Kabwg Kat TARPN TTPWTOKOAAA TToU
agpopoUuv otnv akpLPn mMAoyr TwV TTAPAUETPWY Yid KAOe
(PWTOTUTIO KAl ToV aplOud Twv TTAAPWY TTou araltouvtal avd
TTEPLOXN Yla Pl armoteAecpatiky Oeparreia. Ta TPWTOKOAAAG Oa
aopouv aTnv eAANVIKY ayopd Kat og K&Be tumo Tpixas.

Eoeig amAd epmoteuteite pag kat epeig Ba EedimAwooupe tnv
TeEXVOYVWOoia pag, péoa amod ta anoteAéopata oto Sikd oag
XWPO.

avaBdbuion Twv PoviéAwy OTou autd amatteital,

@ H etaipeia mapéxel aploto service oe cuvepyaoia
A ME TOUG KAAUTEPOUG TEXVIKOUG Kal eival Suvath n
WOTE TO PNXAvnua va pn Xpetdletal ariayn.

Emkolwvwvia

Epimed Lasers
MutiArvng 16, EpuoutioAn
T. 2281084794 | E. evyzarpa@gmail.com

www.epimedlasers.gr
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HEALTH & BEAUTY
HOTEL SERVICES

Skin Facial Treatments

Body Sculpting
Medical Devices

ATTOKTAOTE TO CWHA TWV
oveipwv oag otig dlakomég oag!

AvafaBuiote Tig utnpeoieg Ttou §evodoyeiou oag

ME VEAG YEVIAG PNXAVAUATA LATPIKAG AloBNTIKAG TTou
xapi{ouv otoug meAdteg oag Ta amoteAéopata

Kal TnVv motétnta mou avadntouv.



Ellase Cryo 360°

H o ouyxpovn peBodog amwAELag TOTIKOU TTAXOUG EYKEKPLUEVN Ao
tov FDA tng Apepikng. Emionueg peAéteg SieBvwyv mavemotnuiwy
aAmodeIKVUOUV TNV ATTOTEAECHATIKOTNTA TNG. To Aimog uoBdAAstal o
loxupn Yu&n kat kpuotaAloroleital. e PIKPO XPOVIKO dldotnua,
mapatnpeital Pelwon Tou ToTmKoU TTaxoug Katd 25%. Ol yupw Lotol
TTAPAPEVOUV AVETIAPOL EVW TO AITTOG TTOU TIAPAPEVEL OTNV TTEPLOXN
OUUTITUCOETAL KAVOVLIKA KAl OUOLOHOP®a.

B WiEn 360 polpwiv (3D) yia opoldop@o Kal AcQalEG ATTOTEAECHA
E€apaviel evieAwg ta AumokUttapa, dev Ta PiKpaivel

[ ]
!} B Xprion 4 kepalwv Tautdxpova yia KAAUYN ueyaAltepng TTEPLOXNAS
‘ [ ]

sasasaas

Eldikd oxeblaopéveg amooTTweVeG KEQAAEG yia AmOAUT Ac@AAeLa
Kal dplotn e@appoyn
Mn emepfBatikn pEBodog, xwpig vuotEpt
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B Meiwon katd 25% tomikou TTaxoug avd TIEPLOXA EQAPHUOYNG
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Ellase HI-EMS
Texvoloyia ecTlacpévou payvnTikou TTediou yia cUo@LEn Kal ypdupwon. Al ‘
Me tnv kwvntormoinon tou pu oto 100% emtuyxAvetat n al§non Tou OYKOU TWV YUIKWY

KUTTAPWYV, EVW TTAPAAANAA ETTITUYXAVETAL TOTIKN AtmodldAucn. Eykekpiuévn Bepareia amd .,;‘3 [ E

tov FDA kal tov atpikd cUANoyo ABnvwy. Emtuyxdvetal £va CUIAEUPEVO ATTOTEAECUA PE w0 v a

pla avépBwon Twv YAOUTWY KAl TWV KOLALAKWY PE TAUTOXPOVN TOTTLKA Kauon Almoug. 2

Mia ouvedpia 30 Aemrtwyv wWooduvapei pe 5,5 wpeg éviovng owpatikng doknong B iy

"¢

16% au€non puikng padag oe pia pévo cuvedpia B @

19% peiwon Aimoug oe dUo cuvedpieg M g..

—_ ‘Evtovn ypdupwon Kat cUc@LEn amo tnv mpwtn KOAAg emiokeyn B .
w Au€dvel ta emimeda evbop@ivwy, Twv au§ntikwy oppovwyv @ |~ -

KOl JELWVEL TIG OPHUOVEG TOU stress MedicalTachnalogy

—‘

Ellase Plus Shape

Popmotiki texvoloyia yia Tnv katamoAéunon tng Kuttapitidag, tng xaAdpwong
KAl TOU TOTTLKOU TTAXOUG, AVAIPAKTA KAl XWPLG TTOVO.

aktwvofoAia. Me tn BorBela el8IKA OXESIACUEVWY KEPAAWY PTAVEL WG TOV
uTT0d6pL0 1oTO Kal Ta Babutepa oTpwpata AlTToug Kal HUWY, au§dvovTtag TV
KUKAO®OpIa Tou aipatog Kal eVIoXUoVTIAG TO AgUPIKO ocUoTNUA.

B Avaipaktn AMoyAUTITIKE GWOPATOG, AmOAUTA acPalrg

B Mesiwon 3-6 movtwy amd TNV MPWTN KIOAAG EMOKEYN
B Embepuikn clo@i&n kat avopbwon pe TG padloouxvotnTteg
B Edikd oxedlaopEveg KEQAAEG yia OAa TA ONpEia TOU CWHATOG

B Ioxupr AvTlynEAvILKr Kal CUCPIKTIK §pdon pe padlocuxvOoTnTEG TTPOCWITOU
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Yuvduddlel tig padloouyvotnteg, To cavitation, Tnv evbodeppia kat tnv umépubpn

Business

Plan 4

Ta tagidla oto e€wteptkd yia TV avadlitnon TTOLOTIKWY UTTNPECLWV
uyeiag kat suegiag, amoteAoUV eva TTOALTIOTIKO (PALVOEVO, TO OTTO(0
Ta Tedeutaia xpovia €xel au§avopevo evolapépov.

To marketing Twv UTTNPECLWY AUTWY, ATTOKTA OAO Kal YeyaAUTepPN
onuacia yla tn dlatnenon TwWV UPLOTAPEVWY TOUPLOTWY, AAAd Kal
yla TNV avamtuén tng ToUPLOTIKAG Blopnxaviag oto cUvoAod tng.

21N xwpa pag duvatal va mpoopepBolv UTTNPEeoieg LATPLKAG
aeBnTikng Kkat euegiag, ot omroieg otov ToéTo npoé)\suong TWv
ToupLoTWY Bswpouvtal oAU akpLBEG, AVETTAPKEIG 1 pn dlabéoipeg.

H EpiMed Lasers mpoteivel éva kawvotopo mpdypauua 7 NUEPWY,
TOOCO YLA TO TTIPOCWTTO, GCO KAl Y TO CWHA TO oTTolo TeplAauBAvel
TIG akOAouBeg utnpeoieg:

“H emévduon mmou amoyelwvel

TNV TTOLOTNTA TWV UTINPECIWYV Gag,
gVW TApAAANAa oag divel Tnv
duvatodtnta yla onuavtikd €écoda
2n nuépa: 200N owHaTog Pe TexvoAoyia NAEKTPOUAYVNTIKOU ) Kalt GVGBdGHlGH TNG ELKOVAG ToU
TaApoU brand cag.”

3N nuEpa: Agu@ikn rrapoxétsucr}\vla amofoAn Tofvwv Kat
ATTOPAKPUVON KATECTPAUMEVWY AUTOKUTTAPWV.

1n nuépa: MpogTolyacia TPOCWITOU Kal CWHATOG HE TEXVOAoyia
AEMPLKNG ATTOCUHPOPNCNG KAl EQAPUOYT) PASLOGUXVOTHTWY.

4n nuépa: Epappoyr padloocuxvotATwy yla AVIIUETWITION
KuTTapiTidag Kal EMOEPULK cUo®LEN.

5n nuEpa: LUoWLEN CWHATOG UE TeEXVOAOYIa NAEKTPOMAYVNTIKOU
TaApou. Xpron padlocuxvoTrTwy TTPOCWITOU Yid £VTovn cUo@Lén
Kal avarmAaon tng emdeppidag.

6n nuépa: E@appoyr padloocuxvotitwy Kal AEPPLKAG TTAPOXETEUONG

7n nuépa: Epappuoyn KpuoAmoAuong yia Tomiki AumodidAuon (oe
TTIEPLOXEG UE ETTIUOVO TOTIKO TTAXOG).

To mapamdvw MPEWTOKOAAO EQTA NUEPWYV, TTPAYHATOTTOLEL avaiyaKkTa
Kal avwduva ANpen cuilsucn Kat avadlapdpewaon Tou WHATOoG.
EmmpooBeta mapatnpeital avadéunon Kat cUo@LEn Tou TTPOCWTTOU
Kal Emava@opd tou of3dA tng emdeppidag. Exel epapuootel o
Sekddeg MEAATEG OTO £pYACTAPLO PAG OTN XUPO Kat UTTApXEL ApBovo
(PWTOYPAPLKO UAIKO TTPLV KAL JETA TIG EQYAPHOYEG, TO OTToi0
TTLOTOTIOLEL TA ATTOTEAECUATA OE AUTO TO CUVTIOMO XPOVIKO Stdotnua.
ﬂaﬁd)\kn)\a N etalpeia eKMASEUEL TO TIPOOWTIIKO OAG, OE TEXVIKEG
TTWANCEWV Kal TTPoWONOoNG TWV AVW UTTNPECLWV EVW TAUTOXPOVA
avaAapfdvel SAo To HAPKETIVYK TIUWV KAl TTapousciaong Twy
grrnps?ubv, oe ouvepyaoia pe e€edikeupévo ypapiota (graphic
esign).

Branding

ZexwploTe amd TOUG AVTAYWVIOTEG OAG TTAEOVEKTWVTAG OF
UTTNPEGCIES LOTPLKNG AloONTIKNAG Kal UyEiag.

Kawvotopia

Y10 eMIKelPNMATIKO TTEPLBAAAOV N KAlvoTOuia Kal
SnuloupylkoTNTa €XOUV EEALPETIKN onuacia. MeyaAwote to
eVOLAPEPOUEVO KOLVO OaG.

OwkovouLKA oEAN

Au€note tnv Kepdowopia tng emixeipnong oag amd TG
TTWAAOCELS TIPOTTANPWUEVWY TIAKETWV Uyeiag kat euegiag.
EmpooBeta €é00da amd tnv ave§dptntn Asttoupyia tou
TUAMATOG LOTPLKNG AoONTIKAG 12 prveg To XPOVo HE TNV
TPoacBnkKn evbexopévwg laser amotpixwong.

Avamntuén

Ye ouvepyaoia PE LATPLKEG KALVIKEG UTTOPE(TE va avaAdfete
tn Sapovr) Kat Tnv amoBepareia twv @ o§evolpevwy
autwy ou avalntolV LaTPLKEG UTTNPECIEG O AOYIKO KOOTOG
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